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Facebook, Twitter, Mobile and… 

…OH MY! 



Social Media:  

Why Should I Care? 

 85% adults use internet 

 

 85% adults have cell phone 

 (45% have smart phone)  

 

 65% online adults use social networking 

 

 80% online teens use social networking 
Pew Internet, May 2012 
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Activity grid: Online Pursuits  

by Generation 

Above this line, over 

50% of internet users 

in the given 

generation engage in 

this online activity 

www.pewinternet.org/Reports/2010/Generations-2010.aspx 

 

% of internet users in each generation 

 who engage in online activity 

http://www.pewinternet.org/Reports/2010/Generations-2010.aspx
http://www.pewinternet.org/Reports/2010/Generations-2010.aspx
http://www.pewinternet.org/Reports/2010/Generations-2010.aspx


“The Social Life of  

Health Information 

 59% (all) adults looked for health info. 

 

 30% (online) consulted online reviews of 

treatments/services 

 

 16% (online) sought others with same 

condition 

Pew Internet, January 2013 
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E-Health & CDC 2.0 Goal 

“…to make CDC content, tools, 

and services available when, 

where, and how users  

want them” 
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Which Ones are Best? 

 

 

The one’s people are already 

paying attention to! 
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NEW RULES FOR  

THE ROAD 
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ENGAGEMENT 

Source: Craig Lefebvre 
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Source: Watts, DJ, Dodds, PS. (2007). Influentials, networks and public 
opinion formation. Journal of Consumer Research; 34. via Craig Lefebvre  

Influence: 

Then…and Now 
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Social Media: Listening 

 socialmention.com/ 

  

socialseek.com 
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http://socialmention.com/
http://socialseek.com/
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5 SOCIAL MEDIA 

CHANNELS to CONSIDER 
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Mobile Phone 

• Most utilized media by CDC 

 

• Immediate, interactive, micro-

targeted 

 

• 75% of adults ages 18 - 24 

access internet via cell phone 

 

 

 

 

--www.pewinternet.com 
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Mobile Phone 

 

 

Diabetes Management 
Seasonal Flu 

Updates 

HIV Testing 
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Twitter 

● “Micro-blogging” 

● 140 characters 

● Information, events, point to other 

content, timely 

● URL shortener (http://bit.ly/) 

● 31% of 18-24 year olds use Twitter 

http://www.cdc.gov/SocialMedia/Tools/guidelines/pdf/twitterguidelines.pdf 

 http://www.pewinternet.org/~/media//Files/Reports/2012/PIP_Twitter_Use_2012.pdf 

 

http://www.cdc.gov/SocialMedia/Tools/guidelines/pdf/twitterguidelines.pdf
http://www1.mitacs.ca/conferences/site/CMS/image/486_2010-3-2-5-58-41_cc-social-icons-twitter.png
http://www.pewinternet.org/~/media//Files/Reports/2012/PIP_Twitter_Use_2012.pdf
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https://twitter.com/NCPublicHealth 

 

https://twitter.com/NCPublicHealth
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Social Networking Sites 

• Provide evidence-based info. in 

peer-to-peer environment 

• Interactive, viral 

• Utilizes existing communities 

• Partner sites: 

• MySpace 

• YouTube 

• CaringBridge 

• Sermo 

• DailyStrength 
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Facebook Profile:  

 50% of ALL adults & 

 75% of ALL teens are on 

social networking sites 

 Facebook is most 

popular by far 

 Ave. user has 245 friends 

 15-34, ideal age group 
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Social Networking Sites 

Facebook page 

 

 

 

www.facebook.com/CDC 

 

http://www.facebook.com/CDC
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https://www.facebook.com/orangecountyhealthdepartment 

 

https://www.facebook.com/orangecountyhealthdepartment
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Blogs 

• On-line journal, regularly 

updated 

• Targeted readership, specific 

subjects 

• Interactive 

• Builds community 

• Trusted, credible, peer-to- 

peer information* 
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www.chathampublichealth.com/general/myplate-for-my-next-meal/ 

 

http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/
http://www.chathampublichealth.com/general/myplate-for-my-next-meal/


“Working for a healthier and safer North Carolina” 

YouTube 

 

 

www.youtube.com/user/CDCStreamingHealth 

● 135M+ users 

● Exceeds 2B views  

per day 

● Nearly double the prime-

time audience of all 3 

major U.S. broadcast 

networks combined 

 

http://www.youtube.com/user/CDCStreamingHealth


MAKING SOCIAL MEDIA 

WORK!  

25 



● Mindset 

● Social media policy 

● A plan 

● Time 

● Staff 

● What is he doing…? 

A Day in the Life… 



“Working for a healthier and safer North Carolina” 

ENGAGEMENT 

•Invite content 

 

•Respond 

 

•Questions/polls 

 

•Video 
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Some Communication Rules  

Still Rule! 

1) What are your goals?  

2) What is the behavior?  

3) Who are your audiences?  

4) What social media to they already use? 

 --what else do they attend to? 

 --where do they gather?  

5.a) What do they need to know? (Your message) 

5.a) What do they want to know? (What’s important  
to them) 
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Some Communication Rules  

Still Rule! 

Know your goal 

Target your audiences 

Repeat, repeat, repeat  

Simple actions 

Location 

Benefits 



“The Revolution will NOT  

be Tweeted” 

•Societal/Structural 

Change? 

 

Vs. 

 

•Information divide 

•Community 



Integrate Communication Strategies 

eCards 

Graphical 

Buttons 

Blogs 

Twitter 

Widgets 

Peanut Product Recalls   

www.cdc.gov/socialmedia  

http://pbrecallblog.hhs.gov/
http://www.cdc.gov/socialmedia
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Some Resources 
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 Learn More! 

http://www.cdc.gov/socialmedia/ 

 

http://www.cdc.gov/socialmedia/
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Resources to Get You Started 

 HHS Center for New Media 

(www.hhs.gov/web/socialmedia/) 

 

 Mashable (www.mashable.com) 
• @mashable (also on Facebook and YouTube) 

 

 Pew Internet 

(www.pewinternet.org) 
• @Pew_Internet (also on Facebook) 

http://www.hhs.gov/web/socialmedia/
http://www.mashable.com/
http://www.pewinternet.org/
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Your Facilitator 

Mike Newton-Ward, MSW, MPH 

Social Marketing Consultant 

North Carolina Division of Public Health/ 

 Social Marketing National Excellence Collaborative 

E-mail:  mike.newton-ward@dhhs.nc.gov 

 

On Twitter: @NCPublicHealth 

mailto:mike.newton-ward@dhhs.nc.gov
mailto:mike.newton-ward@dhhs.nc.gov
mailto:mike.newton-ward@dhhs.nc.gov

